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P9 Knight

Positive outlook for the retail market

B 4 Frank

Despite a national and international context marked by uncertainty,
macroeconomic projections for France in 2025 remain cautious but
encouraging. Controlling the public deficit, a priority for the new
government led by F. Bayrou, remains a major challenge for consolidating
the French situation, although it will have little impact on growth. Against
this backdrop, GDP is expected to reach +0.9% in 2025, after two
consecutive years at +1.1%.

Activity will accelerate more significantly from 2026 (+1.3%), driven by the
easing of financial conditions. Consumption, the key growth driver, will
grow at a moderate pace in 2025, +0.9% anticipated by the Banque de
France (after +0.8% in 2024). It will then gain momentum, at around +1.1%
in 2026 and 2027, supported by rising wages and purchasing power. After
peaking in 2023 (+5.7%), inflation slowed to +2.4% in 2024, and should
settle permanently below the 2% threshold, with +1.6% expected from
2025 onwards. This marked downturn reflects lower prices for energy,
food and manufactured goods.

Last but not least, the labor market will remain robust in the months
ahead. The unemployment rate will remain below 8% in 2025 and 2026
(after 7.4% in 2024), a level still well below the pre-Covid period (8.5% in
2019). A more dynamic recovery in economic activity should encourage a
further fall in unemployment from 2027 onwards.

Purchasing power of gross disposable income in

France

In %, annual average

i

2019

2020

2021

2022

2023

2024p

2025p

2026p

2027p

Inflation and household consumption in France
In %, annual average

P fa¥o! 1.1 1.1
0,0 5
o o = N e} [ o o o
= N N IS\ N < te) © N
Q o Q o o N N N N
N 1Y N ~ 1Y o o o o
1Y 1Y 1Y 10

@ RETAIL HIGH STREETS IN PARIS

Source : INSEE, Banque de France / (p) Projections EDITION 2025

4



P9 Knight
B 4 Frank

The contrasting situation of retail vacancy in Paris

The capital's main shopping streets have a limited Methodology Vacancy rates in retail high street in Paris
vacancy rate, fluctuating between 2% (or even End of 2024, change y-o-y
zero or almost zero for areas such as Place

Vendome and rue de Passy, for example) and 8%. Inventory of movements on all Parisian arteries

studied to define precise and detailed vacancy

While actual vacancy rates* are tending to rates:

stabilize in Paris, projected vacancy rates** are m Effective vacancy*

rising in some streets. Avenue des Champs- REAL VACANCY : Projected vacancy**

Elysées, currently undergoing a major R A
transformation, is a good illustration of this trend, number of vacant premises at the end of the v A > 7.8%
with several pop-ups being vacated after the period as a proportion of the total number of 679 6.8%

Olympic Games (Salomon, Rituals and Maison stores: > 6,4% Y '

123, for example), while ambitious restructuring

projects are underway at nos. 26, 27-33 and 144- EFFECTIVE VACANCY: A 468
150, for example. - } > \ 4 3,3%

1% 2% 22%

share of vacant premises, including pop-ups,
out of the total number of stores;

> 1,4%
ov:_Jf 1|
PROJECTED VACANCY : o g = e o) 2 g = 2 2 © k) )
25 28 %5 S Seo 58 g% 98 gx & @8
. & D S g g < o O > 0 S % > c o & D‘S =) 8_ 8 o
We also consider the share of vacant = (74 (O 2T . x S g~ o Re) o
. ! s = [
premises, pop-ups and all current and future > <2 £ g3 22 < § = z 3E
projects (restructuring, extension, etc.), based i o <°>t> £ >
on the total number of stores. x 5

Source : Knight Frank /*Vacant spaces,
** Current vacancies, pop-ups and restructuring projects
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Knight

Between specialization
and diversity in Paris’ retail high streets

Frank

1o €6

The capital's “prime” high street retail are
overwhelmingly dominated by fashion brands,
accounting for 38% of stores (average of the 10
most popular streets, see below), followed by
leather goods and accessories (19%), then food &
beverage (12%).

Some streets stand out for their significant
specialization, such as Place Venddme and Rue de
la Paix, or Avenue Montaigne, where fashion and
leather goods are dominant.

Conversely, other streets, such as the Champs-
Elysées and Opéra avenues, offer visitors a more
diversified range of brands and shops.

Breakdown by retail sector
In % of shops total number

Avenue des Champs-Elysées
Rue du Faubourg Saint-Honoré
Rue des Francs Bourgeois
Avenue Montaigne

Avenue de |'Opéra

Rue de Passy

Rue de Rivoli

Rue Saint-Honoré

Avenue des Ternes

Place Venddéme / Rue de la Paix

In number of shops :
Hl Beauty / Weel being

M Culture / Gifts / Leisures

House equipment / Decoration

N -~ N
Clothing / Shoes
- 43 - B Leather good / Accessories
I 20 B M Catering / Food
Services
I 2 1
Others

14 52

Source : Knight Frank
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« Re-enchanting the Champs-Elysées »

With a vacancy rate of 4.6% at the end of 2024, stable year-on-year, the Vacancy rate in retail Breakdown by retail sector on Avenue des Champs-
Avenue des Champs-Elysées offers little in the way of availability. on Avenue des Champs-Elysées Elysées
This trend could change over the coming months, however, with the As December 2024, in % of shops total number As at end of 2024, in % of shops total number

release of post-Olympic pop-ups (Salomon, Rituals and Maison 123, for
example) and the completion of ambitious restructuring projects (n°26, 27-
33 and 144-150 in particular). However, vacancy should remain limited,

2%

driven by the intense attraction of national and international retailers to Real vacancy
this exceptional showcase of France, which is currently undergoing a by street side :
major transformation.

) 11,8% 5,8%

In May 2024, the Comité des Champs-Elysées presented the City of Paris
with its report aimed at “Reenchanting the Champs-Elysées”. The result of 9,1%
5 years of reflection, this project proposes a profound urban,
environmental and economic transformation. The City of Paris, which has
already announced its intention to draw inspiration from the study, must 4,6%
now study its feasibility. The cost is estimated at 250 million euros, a
figure that may change depending on whether the various proposals are
fully or partially considered.

2,4%

Odd Uneven

Beyond the Champs-Elysées, the entire historic axis linking Place de la

Concorde to La Défense is undergoing a metamorphosis. One major project ® Clothes/ AR EiE ST
z Shoes Leisure
follows another: redevelopment of the Avenue de la Grande Armée (by
2030), phase 2 of the Porte Maillot works starting in early 2026, @® Leather goods @® Beauty/
modernization of the Avenue Charles-de-Gaulle in Neuilly-sur-Seine / Accessories Well being
(2025) and transformation of the esplanade at La Défense (2027). : ;
Catering / ® Services
Real : vacant spaces to date food
Effective : vacant spaces + pop-up
Projected : vacant spaces + pop-up + projects
(restructuring extension, etc.) Source : Knight Frank Source : Knight Frank
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A new definition of the Parisian
street? Rivoli 2030.

The Rivoli 2030 Collective, launched at the end of 2023 and bringing together a wide range of local
players (property owners, hoteliers, shopkeepers, restaurateurs, etc.), has put forward its definition of
the future of the Rue de Rivoli. Confronted with conflicts of use, environmental and climatic issues, as
well as the deterioration of its heritage and, by extension, its image, the project proposes a balanced and
pragmatic transformation of the iconic Parisian thoroughfare between :

+ Enhancing the historic heritage,
« Redefining traffic flows and rebalancing mobility,
+ Adaptation to climate change and renaturation.

This proposal, still in the study phase and led by the architecture and urban planning agency Atelier
Soil, aims to enrich the City's thinking on the future of this emblematic commercial artery and redefine
the codes of sustainable, heritage-friendly Parisian urban planning. The project is also part of an
ongoing process to renovate the Jardins des Tuileries, the Louvre Museum and Place de la Concorde.

Design scenario
(Atelier Soil - Lou Kat)

@ HIGH STREET RETAIL IN PARIS g S S t — - b 'ﬂONzozlL
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Luxury brand openings

After two particularly dynamic years in 2021 and 2022, followed by a fall in Luxury goods sales worldwide Luxury shop openings in Paris
2023 in terms of luxury store openings in Paris, the trend is up again in Turnover in € billion In number

2024. A total of 27 openings were recorded for the year as a whole, Six
more than the previous year, but below the average for the last ten years
(36). The Champs-Elysées avenue and the arteries of the Golden Triangle
remain particularly popular with luxury brands, attracting a significant

number of openings (16 out of the 27 recorded in 2024). €363 Bn
This Parisian dynamism is underpinned by the continuing rise in FORECASTS 2024
worldwide sales of luxury goods, with a record €369 billion in 2023. These

are set to contract significantly in 2024 (estimated at €363 billion, -2% in -2%
one year). Several explanations have been put forward, the main one being
a normalization effect following strong growth in recent years.
Nevertheless, the market is benefiting from the upturn in international
tourism and buyers' enthusiasm for luxury experiences. The slowdown
could be more marked in certain major markets, such as the United States
and China.

Year-on-year

€369 Bn

IN 2023

+ 7%

Year-on-year

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Source : Knight Frank, Bain & Company, Fondazione Altagamma

@ RETAIL HIGH STREETS IN PARIS EDITION 2025 9



Its retall
nigh streets

|
2

'\ % \
& ‘a 3
& % |
z = |
% 3 :
2 3
% & §

00 0”» OQO

e N
h’ow onuonN
>

@ HIGH STREET RETAIL IN PARIS

D
g
)
S EDITION2025 10
o
‘
l o o



Main retail high streets
in Paris

Knight Frank's teams continuously monitor retailer movements on some
thirty Parisian retail high streets, including :

Ten prime streets:

« Avenue des Champs-Elysées

* Rue du Faubourg Saint-Honoré

* Rue de la Paix et Place Vendome

+ Rue Saint-Honoré

+ Ruede Rivoli

» Avenue Montaigne

« The Golden Triangle, including Rue Francgois ler, Rue Pierre
Charron, Rue Marbeuf, Avenue George V and Avenue
Montaigne.

« Twenty major streets:

« Le Marais, including the streets of Archives, Francs-Bourgeois
Rosiers, Sainte-Croix de la Bretonnerie, Temple et Vielle du
Temple

* Boulevards des Capucines and de la Madeleine

« Avenue de ’'Opéra

* Ruede Passy

« Avenue des Ternes

« Etc.

@ HIGH STREET RETAIL IN PARIS

Map of main retail high streets
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Avenue des Champs-Elysces

Knight

Frank

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:
10

i

29%

,,vi’ FOREIGN BRANDS: B Beauty/Weelbeing M Culture/ Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good / Accessories [ Catering / Food Services Others
44% of total
Key plan including recent and upcoming arrivals and projects
OPENINGS / CLOSURES : Update as at end of December 2024
15 openings / 5 closures
(including 3 pop-ups) over the last PROUECT26(2024) 4
12 months " o 7 n d Lt o %
i S 2 w N
=l PROJECT144-150 C s E o 3 2 i *
I ; i . il : - i . ’
POSITIONING:: Lu @ [ B 5 ‘B g £ =, 5
i w = — :
Luxury, high-end and mass- [age) oflee © 090 g500000 'YXX) go oflecccce ol ¢ 8000 00 o o oo o o000 e 20 4 o T
market ng Anje EEEE  emo 333388 WANRReeeeerzooSiSttslagysgirreery essssssunnasyss@IIess 8y %y o
- U [ AVENUE DES CHAMPS-ELYSEES 8 Z
o 5 il m 2
$£3 & BF 8 g8 g 8 5 852355 M2 ~eefleeccszaszafl 2 2 3 3 Moss 7w ® 9 <§
REALVACANCYRATE* 02 [ ] (] ] [ ] 4 oo o % [ X N ] ...,,,, o000 z e ® ° o ° v% . p
4.6 % (stable year-on-year) 10} g g 2 % g & H g < g -
g o 2 b3 z =I5 3 5 o g y 52 °
E Z & z 3 = w 2 2 proJECT ¢ % =
g % w 3 g % E g g E 27/33(2027) é RS
2 5 5 = =
RENTAL VALUES s 2 e £
(IN €/SQM/YEAR, ZONE A) : 5 7
€13,000 - €16,000
(Stable yeal‘-On-yeaI‘) ‘ Leather goods / Accessories Clothing / Shoes Services ‘3 Project
@ Beauty/ Well-being @ Culture/ gifts/ Leisure Others
House equipment / Decoration ‘ Catering / Food ﬁ Vacant space / Project
@ HIGH STREET RETAIL IN PARIS Source : Knight Frank /*vacant spaces to date  EDITION 2025
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Avenue des Champs-Elysces

Heat map of average visitor numbers in 2024
in number of visitors

MONTHLY FOOTFALL (AVERAGE):
5.68 million of visitors

YEAR-ON-YEAR CHANGE: Soy
6% =
. @ o -
; “’é P P . I
CHANGE VS 2020-2023: = \ ;

+13% ? i \ 2

“\H" .
SUMMER (JUNE TO SEPTEMBER): . " g
4.65 million of visitors (-21% y-o-y) o
[}
S
o BLACK FRIDAY (NOVEMBER):
a 6.38 million of visitors (-1% y-0-y)
>
L
4 o %
CHRISTMAS (DECEMBER): _j-*'-\'. 4 > -
7.05 million of visitors (-2% y-0-y) % <k
Footfall / day 0- 7800 7800 - 15600 15600 - 31 204 31200- 62400 | 62400-124800 () 124900- 187100

@ HIGH STREET RETAIL IN PARIS Source: Knight Frank, Mytrafic EDITION 2025 14



Rue de la Paix et Place Vendome

Frank

Knight

NUMBER OF SHOPS:
73

FOREIGN BRANDS:
49% of total

OPENINGS / CLOSURES :
5 openings / 3 closures over the
last 12 months

POSITIONING :
Luxury and high-end market

REAL VACANCY RATE*

Place Vendome :

0.0 % (stable year-on-year)
Rue de la Paix:

6.7 % (increasing year-on-year)

RENTAL VALUES - (IN
€/SQM/YEAR, ZONE A) :
Place Vendome
€15,000 - €£20,000
(stable year-on-year)
Rue de la Paix :

€4,500 - €9,500 (stable)

Breakdown by retail sector
(In % of shops total number)

Bl Beauty/Wellbeing M Culture/ Gifts/ Leisures

House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others

Key plan including recent and upcoming arrivals and projects
Update as at end of December 2024

g 5| PROJETDE s
z E] RESTRUCTURATION 2
I a () w )
4 e 2 g
o J
g w g z
=} a2 = Z
i<} w O @ g
: 2t § E : B
H 2

2 8 & kS g

° eeoeo o0
e @ © ¥ o 2 @ © ¥ ¥ o
Al «

PLACE
VENDOME

RUE DES CAPUCINES
°
o
e 7
® 15
15
MINISTERE
DE LA JUSTICE

‘ Leather goods / Accessories Clothing / Shoes Services ‘3 Project

@ Beauty/ Well-being @ Culture/ gifts/ Leisure Others

House equipment / Decoration ‘ Catering / Food ﬁ Vacant space / Project

@ HIGH STREET RETAIL IN PARIS

Source : Knight Frank /*vacant spaces to date  EDITION 2025
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Rue de la Paix

Heat map of average visitor numbers in 2024

MONTHLY FOOTFALL (AVERAGE): in number of visitors — reference to 16th rue de la Paix
0.95 million of visitors

YEAR-ON-YEAR CHANGE:
-5%

CHANGE VS 2020-2023:
+ 31%

SUMMER (JUNE TO SEPTEMBER):
0.89 million of visitors (+3% y-0-y)

o)

BLACK FRIDAY (NOVEMBER):
1.17 million of visitors (+6% y-0-y)

3 ;
Org

KEY PERIODS

CHRISTMAS (DECEMBER):
1.89 million of visitors (+3% y-0-y)

L
&
g, & IS :
gl Bk - Qs o

Footfall / day 0-8000 8000- 16000 16000-32100 32100-64200 (@ 64200-128300 (@ 128300-192500

@ HIGH STREET RETAIL IN PARIS Source : Knight Frank, Mytraffic -~ EDITION 2025 16
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Rue du Faubourg Saint-Honor¢

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:
129
26% 41%
FOREIGN BRANDS: Bl Beauty/Wellbeing M Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
36% of total
Key plan including recent and upcoming arrivals and projects s s

OPENINGS / CLOSURES : Update as at end of December 2024
10 openings / 5 closures over the §
last 12 months E 56 =

: : 2 s 5 3 E

= B 2 o [ > 3B | = & El =

& e = 1 K e g 3iB 2 ) B = z z
POSITIONING: 8 2 8 : B E & i £ 2 & E:

n n > w = v |
Luxury, high-end and middle- E = 2 ~ ool ~ el 2 85
market ° o [N YR YYYYYY) KXY (X X EX X ) e eo0cocoeo0voy e ° ° @ seocll o ° ég
g s alisnggcllzeovssesssflacsss lssssscssssasfercnnccacacocecaaalzasasfeccassssanaslocecssnqa
F

LW o955 @0 9 o N LW o5 0o e 582 2o o o 2o N ©LL OO~ werro~own o~
888855888 RRRRRRRRBLE8BS8 RS m e @ ?Q ] qAN&LELEEg2*r= Rk 2
REAL VACANCY RATE*: ez 00005 ° evsece0c00ce oo e N ® e 52 83 2 o o F oo oeofle o
o/, (i H 2z 2 3 =z 1% =R 3 » 3 2 ot B <
7.8 % (increasing year-on-year) £ % % g g w iE o & §‘£ gE 7K
53 - £ £ e :F @ g5 25 g = ’
¥ N 2 E zf 2 Z g 24
o = I o (il 2| < = Iz |
RENTAL VALUES - g3 z E £ i ZE 3 : S E m 2
i t 5 2 2 & (5 2 & ] « 2
Section from Rue de Duras to 3 wze
Rue Royale EES °
5
(IN €/SQM/YEAR, ZONE A) : g0
a5
€5,000 - €13,000 ‘ Leather goods / Accessories Clothing / Shoes Services ‘3 Project § o
(stable year-on-year) - ) - 2
@ Beauty/ Well-being @ Culture/ gifts/ Leisure Others w
House equipment / Decoration ‘ Catering / Food ﬁ Vacant space / Project

@ HIGH STREET RETAIL IN PARIS Source : Knight Frank /*vacant spaces to date  EDITION 2025 17
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Rue du Faubourg Saint-Honor¢

Frank

MONTHLY FOOTFALL (AVERAGE):
2.33 million of visitors

YEAR-ON-YEAR CHANGE:
-1%

CHANGE VS 2020-2023:
+ 3%

SUMMER (JUNE TO SEPTEMBER):
2.12 million of visitors (-8% y-0-y)

BLACK FRIDAY (NOVEMBER):
2.67 million of visitors (+2% y-0-y)

KEY PERIODS

CHRISTMAS (DECEMBER):
2.89 million of visitors (+7% y-0-y)

Heat map of average visitor numbers in 2024
in number of visitors
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Rue Saint-Honoré

Breakdown by retail sector

(In

% of shops total number)

33%

48%

Others

Services

B Leather good/Accessories [ Catering/ Food

Clothing / Shoes

House equipment / Decoration

Bl Culture / Gifts / Leisures

Il Beauty / Well being

ts

jec

Is and pro

ing arriva

Key plan including recent and upcom

Update as at end of December 2024
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‘3 Project

Clothing / Shoes Services

‘ Leather goods / Accessories

Others

@ Culture/ gifts/ Leisure

@ Beauty/ Well-being

ﬁ Vacant space / Project

@ catering/ Food

House equipment / Decoration

(7]
o
o
I
(7]
T8
(o]
o
[
o
=
=)
2

i

FOREIGN BRANDS:
41% of total

12 openings / 2 closures over the

last 12 months
Luxury, high-end and middle-

OPENINGS/ CLOSURES :
market

POSITIONING:

L

REAL VACANCY RATE*:

2.1 % (stable year-on-year)
RENTAL VALUES

(IN €/SQM/YEAR, ZONE A) :
€11,500 - €13,500

=

P
s

(increase year-on-year)

19

EDITION 2025

Source : Knight Frank /*vacant spaces to date
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Rue Saint-Honoré

Knight
Frank

KEY PERIODS

MONTHLY FOOTFALL (AVERAGE):
2.67 million of visitors

YEAR-ON-YEAR CHANGE:
+4%

CHANGE VS 2020-2023:
+25%

SUMMER (JUNE TO SEPTEMBER):
2.50 million of visitors (+2% y-0-y)

BLACK FRIDAY (NOVEMBER):
3.26 million of visitors (+28% y-0-y)

CHRISTMAS (DECEMBER):
3.57 million of visitors (+16% y-0-y)

Heat map of average visitor numbers in 2024

in number of visitors
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Triangle d’Or — Avenue George V

Knight
Frank

NUMBER OF SHOPS:
56

FOREIGN BRANDS:
31% of total

Breakdown by retail sector
(In % of shops total number)

Il Beauty / Well being

Bl Culture / Gifts / Leisures

House equipment / Decoration

28%

Key plan including recent and upcoming arrivals and projects

Clothing / Shoes

H Leather good / Accessories

M Catering / Food

Services

Others

& &
OPENINGS / CLOSURES : Update as at January 2025 < b% Faubourg Saint-Ho
n 3
3 openings over the last 12 & g
months . T
g =, i ‘.- g :
w ° 5
z yas e B 2
POSITIONING : g 2% s B
R A odh & 5 ]
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REAL VACANCY RATE*: [ N ] [N - o0 o o0 e o o o [ ] 2 o o ° % BO/% Qg,"’ s ?
- 4 ) ©
3.6 % y R 5 E E B 3
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s |k | : iE
w o i 2 )
RENTAL VALUES - 5 : e .- i e
(IN €/SQM/YEAR, ZONE A) : = = = = = = =
%
€2,000 - €6,000 oy
I
(Stable year-On-year) . Leather goods / Accessories Clothing / Shoes Services ‘3 Project B
Cours Albert-l2!
@ Beauty/ Well-being @ Culture/gifts/ Leisure Others W \Jole Georges-Pompidou }:-nuv:A:uaLI"
de FAIMA™ (s Alber
House equipment / Decoration ‘ Catering / Food ﬁ Vacant space / Project . g
g o
@ HIGH STREET RETAIL IN PARIS Source : Knight Frank /*vacant spaces to date  EDITION 2025
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Knight
Frank

Triangle d’Or — Avenue Montaigne

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:
54
7% 12%
FOREIGN BRANDS: Bl Beauty / Well being M Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
49% of total
Key plan including recent and upcoming arrivals and projects : &
OPENINGS / CLOSURES : Update as at end of December 2024 3 R Faubourg SaintHol
3 openings over the last 12 & ;
months :
c 2 4 g
g % ‘(é “:\‘h gl;
POSITIONING: S g @ 4 Ty
Luxury, high-end and middle- 3 i o % g
market 5 T T & o o =
g 8 ox & o® o Champs-Elysees w
< EJ) o ]E 43,}% Q@“‘:\ Mnmalg%e
REAL VACANCY RATE*: < L o0 s SN SIS ebbese we S C %, o 2 <
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1.9 % (stable year-on-year) — _ = — i "t ERC
® o3 ¢ P o &%
5% o w x5 & é 2
s g5 883 58 &
E == = 22 535 g o
m S © z E E e E i
RENTAL VALUES 3 s 2 h% 3 g
['4 o
(IN€/SQM/YEAR, ZONE A) : a S @ x
€12,000 - €14,000 - 0‘““‘»}
(increase yeaf-on-yeaf) ‘ Leather goods / Accessories Clothing / Shoes Services ‘3 Project :"J‘qxﬁ
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oA s s Albert\
House equipment / Decoration ‘ Catering / Food ﬁ Vacant space / Project P Soure Al = jir;jéu g

@ HIGH STREET RETAIL IN PARIS Source : Knight Frank /*vacant spaces to date  EDITION 2025 22



Knight
Frank

Triangle d’Or — Rue Pierre Charron

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:
34
25% 25%
FOREIGN BRANDS: Bl Beauty/Wellbeing M Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
44% of total
Key plan including recent and upcoming arrivals and projects &
OPENINGS / CLOSURES : Update as at end of December 2024 3 R Faubourg SaintHol
3 openings over the last 12 o |
months :
g E é z 5° ;
POSITIONING: z % % E d 5‘%-;,,:
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market o o e 0o 0 0 o 2 N 3 o0 65 0 & ?;S@ =
22 255 35 2885 b b <= i 5885555 8 ro > Champs Exysios W
&2 Montaigne
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5.9 % ° o o e o o ° ° @ @ °o o S le
5 z w'n 2 23
= : 3 ek z 5
RENTAL VALUES 2 5 2 © é & e o
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Triangle d’Or — Rue Francois 1¢f

Knight
Frank

NUMBER OF SHOPS:
51

FOREIGN BRANDS:
27% of total

OPENINGS / CLOSURES :
9 openings / 1 closure over the
last 12 months

POSITIONING :
Luxury, high-end and middle-
market

Breakdown by retail sector
(In % of shops total number)

Il Beauty / Well being

Key plan including recent and upcoming arrivals and projects

Update as at end of December 2024
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Knight
Frank

Triangle d’Or — Rue Marbeuf

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:
4
FOREIGN BRANDS: Bl Beauty/Wellbeing M Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
34% of total
Key plan including recent and upcoming arrivals and projects &
OPENINGS / CLOSURES : Update as at end of December 2024 3 R Faubourg SaintHol
9 openings over the last 12 o I
months z
2 . ;

POSITIONING:: 2 Ll g e,
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Knight

Frank
Triangle d’Or — Footfall (2024)

Heat map of average visitor numbers in 2024
in number of visitors
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RUE PIERRE CHARRON, REFERENCE TO N°64
Monthly footfall (average): 1,6 million of visitors

RUE FRANCOIS ¥R, REFERENCE TO N°39
(+ 8% in1year/ + 35 % vs 2020-2023)

Monthly footfall (average): 0.42 million of visitors Monthly footfall (average): 0.4 million of visitors
(-35%in1year/ + 20 % vs 2020-2023) (-41%in1year/-2 % vs 2020-2023)
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Knight
Frank

Boulevar d Haussmann (section from Havre to Chaussée d’Antin)

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:

28
52% 32%

FOREIGN BRANDS: Bl Beauty/Wellbeing M Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
36% of total

Key plan including recent and upcoming arrivals and projects
OPENINGS / CLOSURES : Update as at January 2025
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Knight

Boulevard Haussmann

Frank

MONTHLY FOOTFALL (AVERAGE):
6.62 million of visitors

YEAR-ON-YEAR CHANGE:
Stable

CHANGE VS 2020-2023:
+20%

SUMMER (JUNE TO SEPTEMBER):
5.86 million of visitors (-4% y-0-y)

BLACK FRIDAY (NOVEMBER):
7.88 million of visitors (+7% y-0-y)

KEY PERIODS

CHRISTMAS (DECEMBER):
8.12 million of visitors (+3% y-0-y)

Heat map of average visitor numbers in 2024
in number of visitors
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Knight
Frank

Boulevards de la Madeleine & des Capucines

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:
98
28% 31%
FOREIGN BRANDS: Bl Beauty/Wellbeing M Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
30% of total
Key plan including recent and upcoming arrivals and projects §
<<
OPENINGS / CLOSURES : Update as at er;Rdo?E{ December 2024 W5
16 openings / 1 closure over the o 3 g £ § 5
last 12 months s 2 H 3 g . Sk 3 z
g 5is E - e ® z
" g Z3ou a : 0 S £ "E 2
POSITIONING : <z s e %now = e g g . .
[ya) 2 § & &8 8 & & & & & ® ™ 1 o~ G I B = R R R & e o 3

Middle-market
and mass-market
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House equipment / Decoration ‘ Catering / Food ﬁ Vacant space / Project

@ HIGH STREET RETAIL IN PARIS Source : Knight Frank /*vacant spaces to date  EDITION 2025 30



Boulevard des Capucines

Knight

Frank

MONTHLY FOOTFALL (AVERAGE):
1.26 million of visitors

YEAR-ON-YEAR CHANGE:
-31%

CHANGE VS 2020-2023:
+ 3%

SUMMER (JUNE TO SEPTEMBER):
0.96 million of visitors (-43% y-0-y)

BLACK FRIDAY (NOVEMBER):
1.56 million of visitors (-12% y-0-y)

KEY PERIODS

CHRISTMAS (DECEMBER):
1.96 million of visitors (-5% y-0-y)

Heat map of average visitor numbers in 2024
in number of visitors — reference to N°43 Boulevard des Capucines
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Avenue de I'Opéra

Frank

Knight

NUMBER OF SHOPS:
103

FOREIGN BRANDS:
31% of total

OPENINGS / CLOSURES :
7 openings / 3 closures over the
last 12 months

POSITIONING :
Middle-market
and mass-market

REAL VACANCY RATE*:
6.8 % (stable year-on-year)

RENTAL VALUES

(IN €/SQM/YEAR, ZONE A) :
€2,000 - €3,000

(stable year-on-year)

Breakdown by retail sector
(In % of shops total number)

Il Beauty / Well being

23%

Bl Culture / Gifts / Leisures

House

equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others

Key plan including recent and upcoming arrivals and projects
Update as at end of December 2024
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Knight
Frank

Quartier de I'Opéra

Heat map of average visitor numbers in 2024

in number of visitors
MONTHLY FOOTFALL (AVERAGE):
10.4 million of visitors
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+36 %
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Knight
Frank

Rue de Rivoli

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:

90
45% 13%

FOREIGN BRANDS: [l Beauty/Wellbeing M Culture/ Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
48% of total

Key plan including recent and upcoming arrivals and projects
OPENINGS / CLOSURES : Update as at end of December 2024
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Rue de Rivoli

Knight
Frank

KEY PERIODS

MONTHLY FOOTFALL (AVERAGE):
8.62 million of visitors

YEAR-ON-YEAR CHANGE:
+11%

CHANGE VS 2020-2023:
+29%

SUMMER (JUNE TO SEPTEMBER):
7.86 million of visitors (+6% y-0-y)

BLACK FRIDAY (NOVEMBER):
10.34 million of visitors (+20% y-0-y)

CHRISTMAS (DECEMBER):
10.49 million of visitors (+7% y-0-y)

Heat map of average visitor numbers in 2024
in number of visitors
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Rue de Passy

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:

144
- 44%

FOREIGN BRANDS: Bl Beauty/Wellbeing M Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
20% of total

Key plan including recent and upcoming arrivals and projects
OPENINGS / CLOSURES : Update as at end of December 2024

9 openings / 4 closures over the
last 12 months
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Quartier de Passy

Knight
Frank

KEY PERIODS

MONTHLY FOOTFALL (AVERAGE):
3.57 million of visitors

YEAR-ON-YEAR CHANGE:
+4%

CHANGE VS 2020-2023:
+11%

SUMMER (JUNE TO SEPTEMBER):
3.36 million of visitors (+5% % y-0-y)

BLACK FRIDAY (NOVEMBER):
3.67 million of visitors (-4% y-0-y)

CHRISTMAS (DECEMBER):
3.59 million of visitors (- 6 % y-0-y)

Heat map of average visitor numbers in 2024
in number of visitors
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Avenue des Ternes

NUMBER OF SHOPS:
157

i

FOREIGN BRANDS:
10 % of total

OPENINGS / CLOSURES :
2 openings over the last 12

months

L

P
L

POSITIONING:
Middle-market
and mass-market

REAL VACANCY RATE*:
6.4 % (decrease year-on-year)

RENTAL VALUES
(IN€/SQM/YEAR, ZONE A) :

€1,500 -€2,500
(stable year-on-year)

@ Beauty/ Well-being
House equipment / Decoration

Breakdown by retail sector
(In % of shops total number)
_ 31%
Bl Beauty/Wellbeing M Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
Key plan including recent and upcoming arrivals and projects
Update as at January 2025
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Avenue des Ternes

Knight

Frank

MONTHLY FOOTFALL (AVERAGE):
2.81 million of visitors

YEAR-ON-YEAR CHANGE:
-7%

CHANGE VS 2020-2023:
+4 %

SUMMER (JUNE TO SEPTEMBER):
2.54 million of visitors (- 10 % y-0-y)

BLACK FRIDAY (NOVEMBER):
2,94 million of visitors (- 10 % y-0-y)

KEY PERIODS

CHRISTMAS (DECEMBER):
3,06 million of visitors (- 7 % y-0-y)

Heat map of average visitor numbers in 2024
in number of visitors
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Marais — Rue des Archives

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:

:

FOREIGN BRANDS: [l Beauty/Wellbeing M Culture/ Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
15 % of total

Key plan including recent and upcoming arrivals and projects

OPENINGS / CLOSURES : Update as at end of December 2024
4 openings over the last 12
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Marais — Rue des Francs Bourgeois

Knight

Frank

NUMBER OF SHOPS:
91

FOREIGN BRANDS:
23 % of total

OPENINGS/ CLOSURES :
13 openings during the last 12
months

POSITIONING :
Middle-market
and mass-market

REAL VACANCY RATE*:
22%

RENTAL VALUES

(IN €/SQM/YEAR, ZONE A) :
€4,500 - €6,000

(stable year-on-year)

Breakdown by retail sector
(In % of shops total number)

Il Beauty / Well being

Key plan including recent and upcoming arrivals and projects

Bl Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food

Update as at January 2025
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Marais — Rue des Rosiers

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:

FOREIGN BRANDS: [ Beauty/Wellbeing M Culture/ Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
29% of total

Key plan including recent and upcoming arrivals and projects

OPENINGS / CLOSURES : Update as at January 2025
9 openings over the last 12 5
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Marais — Rue Sainte-Croix de la Bretonnerie

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:

FOREIGN BRANDS: Bl Beauty / Well being M Culture / Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
23 % of total

Key plan including recent and upcoming arrivals and projects

OPENINGS / CLOSURES : Update as at January 2025
6 openings / 2 closures over the
last 12 months
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Frank

Marais — Rue du Temple

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:

FOREIGN BRANDS: [ Beauty/Wellbeing M Culture/ Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good / Accessories [ Catering/ Food Services Others
23 % of total

Key plan including recent and upcoming arrivals and projects
OPENINGS / CLOSURES : Update as at January 2025
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Frank

Marais — Rue Vieille du Temple

Breakdown by retail sector
(In % of shops total number)

NUMBER OF SHOPS:

FOREIGN BRANDS: [l Beauty/Wellbeing M Culture/ Gifts / Leisures House equipment / Decoration Clothing/ Shoes M Leather good/Accessories [ Catering/Food Services Others
23 % of total

Key plan including recent and upcoming arrivals and projects

OPENINGS / CLOSURES : Update as at January 2025
17 openings over the last 12
months u
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Marais — Footfall (2024)

Heat map of average visitor numbers in 2024
In number of visitors

Malsonde vic

Footfall / day 0-4300 4300-8700 8700-17400 17400-34700 () 34700-69500 () 69500 - 104200

RUE DES FRANCS BOURGEOIS,REFERENCE TO N120

Annual footfall: 0,8 million of visitors
(+ 8% in1year/+ 11 %in 5 years)

Footfall / day 0-4500 4500-9000 9000- 17900 17000-35900 (@) 35900-71700 (@ 71700- 107600

RUE SAINTE CROIX DE LABRETONNERIE,, REFERENCE TO N114

Annual footfall: 0,6 million of visitors
(-4 % in1year/ +19 % in 5 years)

FondationHen
Gartipr-Bre

Villa Bedumarchais-

Footfall / day 0-1800 1800- 3600 3600-7300 7300-14500 () 14500-29000 (@ 29000-43500

RUE VIEILLE DU TEMPLE,, REFERENCE TO N1120

Annual footfall: 0,5 million of visitors
(+23%in1year/ + 42 % in 5 years)

@ HIGH STREET RETAIL IN PARIS

Source : Knight Frank, Mytraffic  EDITION 2025

46



@ RETAIL HIGH STREETS IN PARIS EDITION 2025 47



A positive outlook

for the retail market in 2025

P9 Knight

B 4 Frank

MACROECONOMIC
CONTEXT

A slight rebound in economic growth and
consumption, announced by the Banque de
France and facilitated by persistently high
precautionary savings;

A more optimistic outlook, which should
have an impact on household confidence;

The outlook is highly dependent on a stable
political context and budgetary measures to
preserve household purchasing power.

RETAIL REAL ESTATE
MARKET

A stabilization of rental values on most
Parisian arteries;

With vacancies expected to rise, or even
stabilize, over the next few months as
retailers opt for smaller, more economical
premises, due to the completion of several
projects, and the potential negative impact
of the introduction of the Limited Traffic
Zone (LTZ) on retailers' sales;

Expected double-digit growth in e-
commerce sales, driven by the dynamism of
the service sector.

FORMATS &
CONCEPTS

A strengthening of some retail formats
(flagship, pop-up, etc.) and business sectors,
such as sportswear and luxury goods.
However, there is a potential risk of
saturation in certain fast-growing sectors
(discount, fast food, etc.).

The emergence of new formats focusing on
leisure and entertainment, Retailtainment,
offering an immersive experience to
stimulate the desire to buy and prolong the
duration of visits;

The deployment of new technology-driven
concepts: between hyper-personalized
shopping and a connected customer
experience, combining physical and digital
retail.

@ RETAIL HIGH STREETS IN PARIS
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Knight Frank
en bref

Founded more than 125 years ago in
Great Britain, the Knight Frank Group
today brings its expertise as an
international real estate consultancy to
more than 27,000 employees operating
from over 740 offices in 50 countries. Its
French branch, founded over 50 years
ago, operates in the commercial and
residential real estate markets.

With more than 100 employees based in
Paris, Knight Frank France is organized
around 5 service lines: office marketing
and user consulting (Occupier & Landlord
Strategy and Solutions), workspace
development (Design & Delivery),
investment (Capital Markets), retail
leasing and appraisal with its subsidiary
Knight Frank Valuation & Advisory.

*

The Americas
4 Mar kets

Bahamas | Barbados | Canada
United States of America

740 BUREAUX
+50 TERRITOIRES

27 000 COLLABORATEURS
1RESEAU MONDIAL

United Kingdom
4 Mar kets

England |Scotland
Wales | Jersey

Africa
11 Markets

Botswana | Egypt | Kenya | Malawi
Morocco | Nigeria | South Africa | Tanzania
Uganda | Zambia | Zimbabwe

Europe
22 Mar kets

Austria | Belgium | Bulgaria

Czech Republic | Denmark | Finland
France | Germany | Greece | Hungary
Iceland | Ireland | Italy | Monaco
Netherlands |Poland | Portugal
Romania |Serbia | Spain | Sveden
Switzerland

OFFICES

330+

PEOPLE

The Middle East
4 Mar kets
Bahrain | Qatar

Kingdom of Saudi Arabia
United Arab Emirates

Asia Pacific
16 Markets

Australia | Cambodia | Chinese Mainland | Fiji
Hong Kong SAR | India | Indonesia | Japan
Malaysia | New Zealand | Philippires | Singapore
South Korea | Taiwan | Thailand | Vignam

299

OFFICES

11,000+

PEOPLE



¥ Knight
Frank




	Diapositive numéro 1
	Diapositive numéro 2
	Diapositive numéro 3
	Diapositive numéro 4
	Diapositive numéro 5
	Diapositive numéro 6
	Diapositive numéro 7
	Diapositive numéro 8
	Diapositive numéro 9
	Diapositive numéro 10
	Diapositive numéro 11
	Diapositive numéro 12
	Diapositive numéro 13
	Diapositive numéro 14
	Diapositive numéro 15
	Diapositive numéro 16
	Diapositive numéro 17
	Diapositive numéro 18
	Diapositive numéro 19
	Diapositive numéro 20
	Diapositive numéro 21
	Diapositive numéro 22
	Diapositive numéro 23
	Diapositive numéro 24
	Diapositive numéro 25
	Diapositive numéro 26
	Diapositive numéro 27
	Diapositive numéro 28
	Diapositive numéro 29
	Diapositive numéro 30
	Diapositive numéro 31
	Diapositive numéro 32
	Diapositive numéro 33
	Diapositive numéro 34
	Diapositive numéro 35
	Diapositive numéro 36
	Diapositive numéro 37
	Diapositive numéro 38
	Diapositive numéro 39
	Diapositive numéro 40
	Diapositive numéro 41
	Diapositive numéro 42
	Diapositive numéro 43
	Diapositive numéro 44
	Diapositive numéro 45
	Diapositive numéro 46
	Diapositive numéro 47
	Diapositive numéro 48
	Diapositive numéro 49
	Diapositive numéro 50
	Diapositive numéro 51

